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attention due to their potential as tourist destinations, providing chances for
cultural, educational, and experiential tourism activities. This study examines
the potential of the community garden in Guwosari, especially Iroyudan,
Bantul, as a tourist attraction using the role of space in sustainable tourism,
place-making, and tourism geography. The possibility of a community garden
as a tourist attraction is assessed using a qualitative approach to highlight the
role of placemaking and particularly explores the key factors for integrating
agritourism within urban tourism frameworks. Findings indicate that Iroyudan
Community Garden offers rich experiential tourism opportunities, including
educational farm tours, farm-to-table experiences, direct agricultural
workshops, and cultural heritage integration. However, challenges such as
infrastructure limitations, community readiness, and policy support must be
addressed to ensure sustainable development.
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INTRODUCTION

A key component of place-making strategy, which includes community gardens, is turning a
space into a place (Akbar & Edelenbos, 2021; Cumbers et al., 2018; Wesener et al., 2020). A place that
is initially unattractive as a place of activity turns into one that people want to visit and engage in.
A location that was formerly only a physical object becomes a social object (Akbar & Edelenbos,
2021; Friedmann, 2010). As a result, when it comes to community gardens, the garden, which was
just a piece of land, becomes a place for social interaction, creating connections, collaborative work,
and learning experiences. It means the community garden is not only a physical space for
agricultural plantation activities, but also a social and cultural space. Participation is more likely
when there are more activities taking place, which indicates that the community garden will play a
significant role in social interactions and learning opportunities (Datta, 2016; Ghallab, 2024; Ohmer
et al., 2009; Rogge et al., 2018, 2020).

Regarding the idea of a sense of place, another question arises, which is how space
transformation attracts people to come voluntarily. To make the community garden the third space
for the community after home and work or school, a physical and non-physical strategy is needed
(Dolley, 2020; Kanosvambhira, 2024). For instance, creating a welcoming environment for

@ @ This open-access article is distributed under a
Creative Commons Attribution (CC-BY-NC) 4.0 licence

948


mailto:yosiseptamutiarni@uny.ac.id

EARRA « P-ISSN 2720 - 9644 (Print)

RESEARCH

;NsrleE * E-ISSN 2721 - 0871 (Online)
JOURNAL OF TOURISM

© Clarivate
Analytics

ECONOMICS AND POLICY

conversation and learning in an open space, such as a community garden. The five senses - smell,
hearing, taste, touch, and sight - as well as physical spaces and activities can be used to foster this
sense of connectedness (Asmal & Latief, 2023; Jennings & Bamkole, 2019; Sakhaeifar & Ghoddusifar,
2016; Ujang et al., 2018; Wray et al., 2020). Furthermore, there are opportunities for interaction, the
exchange of knowledge, or the creation of safe spaces for every community group (Datta, 2016;
Ohmer et al., 2009).

Practically, community gardens already serve as an example of place-making, where people
interact with one another and feel a sense of belonging. This might be because of the process of
community garden formation, which involves the movement of social interaction and learning from
one location to another (Datta, 2016; Gray et al., 2022; Kusumanagari & Ellisa, 2021; Ramos et al.,
2019). There has not been much research, though, that also examines community gardens from a
place-making approach to enhance elements of tourist attractions that the community may plan.
This study identified how community gardens, which may have been created for internal
communities, can be expanded to serve a wider audience, such as becoming a tourist destination, by
using the place-making framework.

Urban farming is an agricultural practice used by the local community to produce and grow
crops in urban areas, and it has transformed from a necessity to a strategy for food security,
environmental sustainability, and community wellbeing (Heriwibowo & Budiana, 2015; Nasruddin
etal., 2022; Teoh et al., 2024; Wulandari et al., 2021). To address the availability of urban land, create
jobs, and tackle poverty, it applies a variety of techniques, such as rooftop farms and community
gardens. Urban farming is becoming increasingly popular in cities across the world as a way of
addressing climate change, boosting local economies, and repurposing unused space. In practice,
the product can be distributed or consumed locally in the neighborhood. Yogyakarta itself has a long
history of community farming for food security, even though this practice has recently become a
local system for food security and a tourism trend. Nowadays, a program called Lumbung
Mataraman (Mataraman Barn) has grown significantly to support community food security through
the practice of community farming. Lumbung Mataraman was managed using the Crop Livestock
System (CLS), a combination of livestock farming in multiple locations (Mukhlis et al., 2018;
Wicaksono, 2023; Widadie & Agustono, 2015). It implies that Lumbung Mataraman's network
members can collaborate to meet their needs for agricultural supply and demand. The location for
this practice is Guwosari's Lumbung Mataraman Banjaran. This barn is an example of a community
garden practice that has been transformed into a tourist destination.

According to Priasukmana & Mulyadin (2001), a tourist village must have: (a) good
accessibility; (b) nature, art, and local food attractions; (c) community support, security, and
amenities. In Iroyudan, the current tourist attraction, aside from the heritage trail object related to
the history of the Mataram Kingdom, it has a culinary spot that provides locally based food. With
this beginning, the development of tourism in this village can be diversified with the development
of new tourist attractions. Tourist attractions are defined by (Corluka et al., 2021) as the tourist
activities that are always available and have a physical form that tourists can visit, such as parks,
historic buildings, and others. The development of tourism can be achieved by increasing the
number of tourist activities, enhancing the quality of the products, and enlarging the area accessible
to visitors.

In Iroyudan, the community asset that could be transformed into a tourist attraction is its
community garden. Currently, the community garden has been managed by the community as an
initial phase of a strategic approach to food security. Interested women farmer groups rent and

@ @ This open-access article is distributed under a
Creative Commons Attribution (CC-BY-NC) 4.0 licence

949



)

‘—'—‘ Chlgl, « P-ISSN 2720 - 9644 (Print)
INSTITUTE * E-ISSN 2721 - 0871 (Online)
(J Journal of Tourism Economics and Policy
JOURNAL OF TOURISM

© Clarivate
Analytics

ECONOMICS AND POLICY

manage the village’s land for community-based food crop farming. It is necessary to comprehend
the current state of the community garden’s governance to understand the transformation process.
For example, how the community garden might change from being a physical location to a place
where social interaction has been fostered. This study aims to identify the place-making principles
for these community gardens using the 4A in tourism framework: attraction, accessibility, amenities,
and ancillary.

The scope of the discussion will be on the evaluation of 4A components in the tourism
framework: Accessibility, Attractions, Amenities, and Ancillary services. It aims to understand the
possibility that certain destinations can attract tourists. Since this research focuses on the early stages
of tourism development, the 4A components are used instead of the 6A components, which are
Attractions, Accessibility, Amenities, Ancillary services, Available packages, and Activities (Arif et

al., 2019).
Table 1. Basis of Assessment for the Four Main Components
Components Descriptions
. Fish feeding experience, gardening/farming experience, aquaponic learning experience,
Attractions .
farm-to-table experiences, cultural events, and performances
Accessibility Acces&ble? by pubhc'tf"z?nsport, pedestrian facilities, walkable to/from a transport hub,
and has disabled facilities.
Amenities Toilet, rest places, dining places, praying area, first-aid facilities, souvenir shop,
Ancillary Tourist information center, tour guide, signage, parking zone
METHODS

This research employs a qualitative descriptive approach to explore how the existing
community garden as an urban farming practice in Iroyudan, Guwosari, has potentially transformed
into a tourism attraction. Data acquired from a combination of primary and secondary data, such as
field observations and interviews, and literature review from various documents and reports. The
observation is a process that begins with field visits to study sites, followed by systematic, logical,
objective, and rational recording of various phenomena in actual or artificial situations (Kristanto,
2018). The field observation was conducted directly at the location and analyzed the place-making
indicators (physical and social indicators) using the 4A components in tourism: attraction,
accessibility, amenities, and ancillary services, aiming to understand the potential for the
transformation into a tourist attraction. For more detailed information, secondary data analysis is
also conducted. Data analysis began with a full data review, defining themes, and generating
findings. The information was collected and discussed through repeated reading and noting of field
observation notes and secondary sources.

This research observed the community garden and its governance in Iroyudan, Guwosari. The
village, a peri-urban area near urban Bantul located in Kapanewon Pajangan, has a total area of 830
Ha and a total population of 14,075 people, consisting of 7,062 men, 7,013 women, with a total of
4,813 heads of families in 2023 (Laman Resmi Kalurahan Guwosari, n.d.). It is divided into 15
hamlets and 79 RTs, with the following boundaries: Bangunjiwo (North), Ringinharjo (East), Wijirejo
and Sendangsari (South), and Sendangsari (West). The community garden is one of this village’s
various assets and resources to support tourism activities. It ranges from agricultural activities,
historical and cultural educational tourism with Diponegoro Heritage tourism, culinary and
gastrotourism, which has 15 Javanese ingkung styles (traditional chicken stew), craft-based tourism
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with batik textile and coconut craft, to adventure-based tourism such as Bedog riverbank tourism,
outbound and camping ground, bike downhill track, etc.

RESULT AND DISCUSSION

Agriculture in Guwosari has traditionally focused on agricultural food production and
environmental sustainability. It has started with the food safety program with the establishment of
the Food Safety Team. The team was formed in 2023 as part of the Safe Food Village, an intervention
managed by the Food Safety Centre (BPPOM) Yogyakarta (BBPOM DI Yogyakarta, 2024). This
program began with the establishment of a team and the safe food certification for micro food
business owners. Additionally, various empowerment programs involving the community are
available, including technical guidance on food safety for the communities. Aside from that, there is
a mobile laboratory car for food product testing. Later, the Food Safety Team in communities and
schools has been independently supervising the food safety program in the area. Related to the Food
Safety Team, some innovations have been carried out (BBPOM DI Yogyakarta, 2024):

a. SIGAP PANGAN (Siap Jaga Pangan Aman Guwosari) Innovation aims to educate and
socialize programs through creative posters for raising public awareness regarding food
safety. The program is implemented by the Food Safety Team with the tagline: Safe foods,
Healthy Citizens.

b. Pangan CERDAS Innovation tries to increase food safety awareness. The program focuses on
the campaigns with integrated education and daily practice in food safety, waste management,
and governance based on village information systems that are carried out through pilot
studies.

c. HARAPAN (Hasil Olahan Organik untuk Pangan yang Aman dan Berkelanjutan) Innovation
is a food security-based program for waste management using Green Economy Model
approach.).

Attraction. First, an attraction is a component of tourism that is predicated on the
distinctiveness of the activities that tourists engage in at a particular place or destination (Anggraeni,
n.d.; Culi¢ et al., 2021; Ginting et al., 2017; Leiper, 1990). Traditionally, community gardens are
viewed as open green spaces and a component of food production. For potentially transformed
community gardens, such as in Iroyudan, the place-based attraction strategy in place-making
approaches is required. It aims to create areas that are not only bustling with visitors but also are
rooted in culture, ecology, and authenticity. Iroyudan Community Garden can offer several
activities, including a slow walking tour to enjoy nature, gardening experiences like watering plants,
planting, harvesting, fish feeding, and taking pictures with several different garden beds (Fig.1).
Most importantly, since the community garden has an aquaponic section, visitors can learn all about
aquaponics and how it can support growing plants and fish simultaneously (Fig.2). In addition,
guests can take advantage of the farm-to-table experience, where they can savor regional cuisine
prepared by the community.
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Source: Author documentation during field visit (2025)
Figure 1. Various Plantations and Garden Beds at the Community Garden of Iroyudan

Since the aquaponic area can assist the community in producing two commodities - fish and
plants/vegetables - it has the potential to become the main attraction. Aquaponics is a hybrid of
hydroponic farming (soilless plant/vegetable farming) and aquaculture (fish farming). According
to Sasro (2019), this system mimics the ecological system found in the natural environment, where
fish and plants have a symbiotic mutualism relationship.

Surce: Author documentation during field visit (2025)
Figure 2. The Aquaponic pool is one of the main commodities in the [royudan Community Garden

After physical activities, such as walking and gardening, visitors can rest and enjoy nature
while sitting in the gazebo (Fig.3). The gazebo can be an interesting design point where visitors can
enjoy traditional food available and talk to each other, while they can also enjoy the natural view
surrounding the community garden. Here, the visitors can enjoy the farm-to-table dishes that are
served by the local community. Further, these attractions can expand into cooking experiences, such
as experiential tourism. These attractions highlight activities that can be combined with guided
walking tours led by the local guides who weave narratives from the local stories, traditional
knowledge, and community values.
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i
Source: Author documentation during field visit (2025)
Figure 3. Pavilion in Iroyudan Community Garden

These various activities will help visitors experience the authenticity and place-identity of the
community garden. Attractions in the context of transforming the community garden into a tourist
attraction are not merely physical changes to the garden's design but rather a layered place-making
strategy combining physical aspects, cultural narratives, and human engagement to introduce a
destination experience for visitors.

Accessibility. The second element is accessibility, which is the integration of two destinations
through simple connectivity in terms of travel time, comfort, and safety (Anggraeni, n.d.). Physical
accessibility can be interpreted as efforts to create pathways, signage, and connectivity to public
transportation. At the same time, digital and information accessibility can enhance the storytelling
process of the community garden as a tourist destination, for example, social media promotions,
online maps, QR interactive tools, or even audio guides. Furthermore, social accessibility relates to
the sense of belonging to a place through the presence of gates, welcome signs, or friendly local
guides with high hospitality skills, which can be a determining factor for the visitors. These
accessibility aspects within the place-making framework aimed at bridging how the local
communities can utilize their local assets for tourism activity without causing harm, while still
welcoming visitors warmly.

Since Iroyudan, Guwosari is located only 3 kilometers from Bantul City Center and 15
kilometers from Yogyakarta City, it is easily accessible from Yogyakarta. Guwosari village is easily
accessible by private vehicle, considering that it is not that far away. However, it should be noted
that there are not many direct public transportation options to Iroyudan. To get to Iroyudan,
travelers can take the TransJogja to the Yogyakarta Ringroad, then continue with another public
transport route, then finish with private or online sharing motor or car services.

In the Iroyudan Community Garden, there are still no proper signs welcoming visitors. Even
so, the community garden is suitable for strolling around and inspecting the plants because some of
the paths have been paved and cemented (Fig.4). However, these paths must be maintained because
the presence of wild grass growing on the paving may compromise the safety and enjoyment of
visitors as they stroll through the garden. Moreover, several attractions remain without a proper
walking path for the visitors, such as the aquaponics zone in the center of the garden. It becomes
very muddy and makes it hard for visitors to walk.
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Source: Author documentation during field visit (2025)
Figure 4. Several walking path conditions in the community garden

Lumbung Mataraman Banjaran, a community garden in the Iroyudan neighborhood, serves
as an example of a well-maintained walking path for each section of the garden (Fig.5). Since
walking is the primary attraction at the location, this factor is crucial for better tourism management.
A clean, stable, and secure walking area is essential for a tourist destination, so Iroyudan needs to
improve the walking route conditions, as a similar destination has a clear, stable walking route. This
development can be implemented with minimal effort. It aligns with the concept of tactical place-
making, where technical engineering is implemented through small-scale improvements with
limited funding, even incorporating a do-it-yourself approach (Prathama & Idajati, 2024).

Source: Author documentation during field visit (2025)
Figure 5. The Walking route in Lumbung Mataraman Banjaran

Amenities. Like accessibility, the availability of amenities is related to the physical aspects that
are beneficial to the local community and visitors. Since Iroyudan is intended to be an agritourism
destination, which is the new attraction that includes walking activities to observe the plants in the
community garden, field observations have revealed one area that needs improvement: the
aquaponic areas. The walking route in this zone is rather muddy due to the poor water drainage
system (Fig.6). Aside from that, the wild and tall grass surrounding the pavilion area also includes
other issues for this community garden.
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.43
Source: Author documentation during field visit (2025)
Figure 6. Muddy walking route in the aquaponic area

Improving public amenities like the water supply and restrooms is necessary to enhance the
visitor experience in Iroyudan. There are restrooms available, but they need to be regularly cleaned
because well-maintained public spaces are essential for the comfort of visitors. Additionally, there
should be more clean water sources to wash their hands and feet because there is currently only one
available. This is important because the area is muddy, so visitors need a way to wash their hands
and feet. The muddy area needs to have its water flow improved and a walking route constructed
so that visitors can walk around it more comfortably, especially around the aquaponic area.

The tall, untamed grass surrounding the pavilion could negatively impact its visitors’
impression, so the pavilion area also needs more frequent maintenance. Since the pavilion serves as
a place for visitors to relax and possibly eat, tall grass is not a good option because it can conceal
hazards like tiny snakes or insects and is unsightly. Therefore, routine inspections and upkeep are
required to ensure the comfort of visitors in the pavilion area.

Furthermore, eating spots and other support facilities must be upgraded. According to field
observation, there is no eatery or food court in the area now. When the area is developed and turns
into a tourist destination, the local community may be able to supply a food stall or area to enjoy the
farm-to-table experiences. However, in Iroyudan, currently, there is a culinary spot which is located
near the main road, around 500 m from the community garden, like what Lumbung Mataraman
Banjaran, which is a culinary area, is right outside the gate. It is important that visitors can find the
food court easily so they can enjoy food and the view of the community garden.

As such, these amenities, as part of place-making strategies, are intended as supporting
features to enhance the main attractions, such as experiential tourism, where tourists are encouraged
to participate in the activities rather than being passive observers.

Ancillary. The purpose of ancillary services is to guarantee the sustainability of the
transformation process of community gardens into tourist attractions (Lee et al., 2025; Tyas et al.,
2025). Strategic place-making in this aspect focuses on ensuring that destination operations are
carried out and sustained. For example, enhancing the local tourist management in areas like
hospitality, guiding, storytelling, or creating SMEs that support the existing transformation process.
Aside from that, place-making facilitates cooperative management among various stakeholders,
including finance support, technical aid, and promotion that maintain the local identity. It is an
attempt to conserve the cultural values from deterioration and to ensure the sustainability of
ecological components.
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In Iroyudan, the ancillary component, a tourist information center and tour guides are
currently unavailable as ancillary services because the area has not yet established itself as a popular
tourist destination. Additionally, there is currently no designated drop-off and pick-up area, nor is
there a road sign for the Iroyudan Community Garden. The information that is currently available
at the site is a road map that provides visitors with a general roadmap for the community garden,
as well as directions for each garden section of the Woman Farmer Group members (Fig.7).

e o R

(a) Directions signage for the garden (b) Zoning Map for the Iroyudan Community Garden
section of the women's farming
group members
Source: Author documentation during field visit (2025)

Figure 7. Example of Signage and Map in Iroyudan Community Garden

Managerial staff can make the visitor flow more comfortable by adding a signboard with more
information and marker directions for each attraction. This way, visitors can follow the direction
indicated by the arrow. Concurrently, ensure that each site is visited.

CONCLUSION

By evaluating the Iroyudan Community Garden's potential for development as an agricultural
tourism destination, this study aims to determine the area's tourism potential. The four main
components of tourist destinations - attractions, amenities, accessibility, and ancillary services - are
covered by the conceptual framework that was used. According to analysis and discussion, the
Iroyudan Community Garden has much potential to become a unique agricultural tourism
destination in Yogyakarta because it has been running for quite some time and has the potential to
become the main attraction with its aquaponic system. Since aquaponics are still relatively new in
Guwosari and Yogyakarta overall, Iroyudan can provide its aquaponic garden as an educational
opportunity for people looking to learn more about the technique. People may want to install an
aquaponics system in their home because it offers many advantages, and they can learn how it
operates in Iroyudan.

However, improvements are needed in many areas, ranging from attractions and accessibility,
including the pedestrian walking path, the pavilion area's grass maintenance, water flow and

drainage system management, road signs and signage, and public transportation access. Locals must
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also prepare themselves because they need to enhance their capacity and skills necessary to oversee
the community garden and serve as tour guides for guests. Several stakeholders' support is required
in this regard.
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