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Abstract: 
Mobile Banking, also known as M-Banking and SMS banking is a terminal used 

for checking balances, financial transactions, payments using mobile devices 

such as cell phones. Mobile Banking is currently mostly demonstrated via SMS or 

Mobile Internet but can also use mobile device download programs. This study 

aims to determine the effect of Ease of Use, Trust, and Benefits of Using Mobile 

Banking Services on Students of the Faculty of Economics and Business, 
Warmadewa University. The research method uses a questionnaire while data 

analysis uses multiple linear regression. The research sample was 50 mobile 

banking users. The results of this study indicate that ease of use has a positive 

and significant effect on the use of mobile banking services, trust has a positive 

and significant effect on the use of mobile banking services, and benefits have a 

positive and significant effect on usage. mobile banking services. 
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INTRODUCTION 

The development of today, demands us to utilize technology that is already sophisticated. If we want to 
make a transaction or buy and sell, we don't need to come directly to the place. Because with the help of 

these technologies, it is easier for us to do anything. For example, if you want to buy clothes, consumers do 

not need to come directly to the store, because there is already an application in which selling clothes in a 

manner online, by only transferring money and goods (Tran, 2019). 

Mobile banking offers an easy way to carry out a banking transaction. The advantage of the availability 

of mobile banking services for banks is that they can make savings to print forms that must be filled out by 
customers for transactions, including printing brochures as well as catalogs to be replaced by electronic data 

(Jensen, 2005). Customers who use mobile banking will get information from the banking world quickly and 

effectively, including efficient and can save time to wait as a customer at the bank when making transactions 

(Siti-Nabiha, Azhar, & Ali-Mokhtar, 2018). 

 
Figure 1. Penetration of Smartphone Usage 

 
The growth in the number of smartphone users has continuously increased in the last 5 years, namely 

19% in 2014 and to 56% in 2016. The rapid growth of these users also has a positive impact on bank 

customers who are also users of the internet and mobile banking (Thanitcul & Srinopnikom, 2019). Referring 

to the results of the Jenius Financial Study analysis: the number of saving customers experienced growth 

from 23% in 2014 to 36% in 2018. Based on growth data the number of customers saving, internet, and 

mobile banking users also experienced growth from 28 % in 2014 to 30% in 2018. According to Davies in the 
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model that he introduced, Technology Acceptance Model (TAM), mentioning that which gives effect to 

someone to use a device or system is Perception of Ease of Use and Perception of Use. And in the research to 

be conducted, the researcher adds one variable, which is trustworthiness (Shafii, Ali, & Kasim, 2014). A 
customer will use technology if the technology offers benefits to them. What is meant by benefits is how 

much someone gives confidence if using technology will be able to provide assistance to make improvements 

in work (Shabrina, Yuliati, & Simanjuntak, 2018). 

Bank and Mobile Banking. The Bank is a financial sector institution whose main activity is collecting 

funds from community members and channeling the funds back to the public and providing other banking 

services. The definition of mobile banking is an innovative service provided by banks, where this service gives 
users the possibility to conduct banking transaction activities via smartphone. Ease of use of the sense that 

as someone has confidence if using technology will be free from the difficulty of business (Saputra, 

Trisnadewi, Anggiriawan, & Kawisana, 2019; Shabrina et al., 2018; Siti-Nabiha et al., 2018). 

Trust and Benefits. Define trust as a value relating to others who carry out a particular transaction 

by the wishes of an environment that is filled with uncertainty. The benefit is a level where the use of 
technology is believed to benefit the people who use it. Consumer behavior can be understood as a consumer 

activity to search, purchase, use, evaluate, spend a desired product or service can provide satisfaction and 

their needs including the decision process that precedes and follows actions (Devaney, 2016; Saputra, 

Subroto, Rahman, & Saraswati, 2020; Yousaf, Ihsan, & Ellahi, 2016). 

TAM (Technology Acceptance Model). The Technology Acceptance Model (TAM) is a model 

introduced by Fred Davis in 1986 in his dissertation and published in scientific work in 1989. The 
Technology Acceptance Model (TAM) is a model of receiving information systems that will be used by users. 

The Technology Acceptance Model was first introduced by Davis, which was developed based on the theory of 

reasoned action (Saputra, Ekajayanti, & Anggiriawan, 2018; Sheeran & Orbell, 1999). 

Besides the benefits, another thing is the ease of use. Because customers will easily accept things that 

are easier to use than those that are difficult to use. The definition of ease of use is as a person's level of 
confidence if the use of information technology is an easy thing and there is no need to try hard to use it. 

Another factor that influences the use of mobile banking is Trust. Trust depicts action in the cognitive realm 

such as opinion or a prediction if something will come true or people will produce behavior through certain 

ways, affective attitudes for example relating to conative feelings for example problems related to choice and 

will (Mohd, Nor, Rameli, & Mat, 2015). 

 
METHOD 

This study takes the population of the Faculty of Economics and Business, the University of 

Warmadewa located in Jalan Terompong No. 24, Sumerta Kelod, East Denpasar. The sampling method used 

in this study is a purposive sampling method. Purposive sampling is a way to determine the sample through 

certain assessments. In its efforts to obtain credible data, the level of credibility, according to time and 

describe the problem includes the whole method used to collect data by using a questionnaire. Analysis of 
the data used is to utilize multiple linear regression analysis so that it takes a classic assumption test 

beforehand to know whether or not the research sample is suitable for use as a research object. The classic 

assumption tests used in this study are the normality test, the multicollinearity test, and the 

heteroscedasticity test. 

 
Results and Discussion 

Classic assumption test 

Table 1. Normality test 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.99436082 

Most Extreme Differences Absolute .084 

Positive .049 

Negative -.084 

Test Statistic .084 

Asymp. Sig. (2-tailed) .077c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

Based on the table above, it can be seen that the value of Kolmogorov Smirnov (K-S) is 0.084, while 
the Asymp value. Sig. (2-tailed) of 0.077 (0.077 <0.05). These results indicate that the regression equation 

model is normally distributed because of the Asymp value. Sig. (2-tailed) is greater than the alpha value of 

0.05. 
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Tabel 2. Multicollinearity Test 

No Variable Tolerance VIF 

1 Ease of use 0,289 3,463 
2 Trust 0,320 3,128 
3 Benefits 0,206 4,855 

Based on the table above, it can be seen that the tolerance and VIF values of the Ease, Trust, and 

benefits variable indicate the tolerance value for each variable is greater than 0.1 and the VIF value is less 
than 10, which means the regression equation model is free from multicollinearity. 

 

Heteroscedasticity Test 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 

Based on the scatter plot output above, it appears that there is no clear pattern, and the points spread 
above and below the number 0 on the Y axis, then there is no heteroscedasticity 

 

Multiple Linear Regression Analysis 

 

Table 3. Test of Result Regression Analysis  

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .329 1.436  .229 .819 
Ease of Use .384 .139 .264 2.755 .007 
Trust .463 .154 .274 3.007 .003 
Benefits .501 .147 .386 3.400 .001 

a. Dependent Variable: Use of Mobile Banking Services 

 

Based on the results of the regression analysis as presented in the Table above, structural equations can be 

made as follows: 
Y = 0.329 + 0.384 X1 + 0.463 X2 + 0.501 X3 + ei 
 

The results of the equation show the magnitude and direction of the influence of each independent variable 

on the dependent variable. The regression coefficient that is negative means that it has a non-direct effect on 

the use of mobile banking services. Based on the multiple linear regression equation, the coefficients can be 

explained as follows: 
a. The value of the constant is assumed that without the added variable Ease of use, Trust, and benefits, 

the value of Using mobile banking services will be worth 0.329. 

b. The regression coefficient of ease of use (X1) has a positive value of 0.384, which means that if X1 (ease 

of use) increases with the assumption that the trust and benefits are considered constant then the use 

of mobile banking services will increase. 
c. The value of the Trust coefficient regression (X2) has a positive value of 0.463, which means that if the 

Trust (X2) of FEB Unwar students increases with the assumption that ease of use and benefits are 

considered constant then the use of mobile banking services will increase. 

d. The value of the benefit coefficient (X3) has a positive value of 0.501, which means that if the benefit 

(X3) has increased with the assumption that ease of use and trust are considered constant then the use 

of mobile banking services will increase. 
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Statistical Test F (F-test) 

 

Table 4. Test of Result F Test  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 
1 Regression 1151.140 3 383.713 93.548 .000b 

Residual 393.770 96 4.102   

Total 1544.910 99    

a. Dependent Variable: Use of Mobile Banking Services 

b. Predictors: (Constant), Ease of use, Trust and Benefits 

 

Based on the analysis results obtained a Significance value of 0,000 and a calculated F value> F 

table (93,548> 2.70), this result means that the ease of use, trustworthiness, and benefits simultaneously 
have a significant effect on the use of mobile banking services on students of the Faculty of Economics and 

Business Warmadewa University. 

 

Statistical Test t (t-test) 

Table 5. Test of Results t-test 

Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) .329 1.436  .229 .819 

Ease of Use .384 .139 .264 2.755 .007 

Trust .463 .154 .274 3.007 .003 

Benefits .501 .147 .386 3.400 .001 

a. Dependent Variable: Use of Mobile Banking Services 

 

 

a. Ease of Use 

Based on the analysis results obtained significance value of 0.007 with a regression coefficient value of 

0.384 and t-value > t-table (2.755 > 1.660), these results mean that ease of use has a positive and 

significant effect on the use of mobile banking services. In other words, Increasing ease of use will further 

increase the use of mobile banking services, conversely, if ease of use decreases, the use of mobile 
banking services at the Faculty of Economics and Business, University of Warmadewa will decrease 

further (Jawad, Al, & Al-, 2019; Muttaqin & Dharmayanti, 2017; Pangeran & Salaunaung, 2017). 

b. Trust 

Based on the analysis results obtained significance value of 0.003 with a regression coefficient value of 

0.465 and t-value > t-table (3.007 > 1.660), these results mean that Trust gives a positive and significant 

effect on the use of mobile banking services. In other words, the trust will increasingly increase. The use 
of mobile banking services, on the other hand, if Trust decreases, the use of mobile banking services at 

the Faculty of Economics and Business, University of Warmadewa will decrease (Devaney, 2016; 

Kirchmaier, Prüfer, & Trautmann, 2018; Priliandani & Saputra, 2019). 

c. Benefits 

Based on the analysis results obtained significance value of 0.001 with a regression coefficient value of 
0.501 and t-value > t-table (3.400 > 1.660), these results mean that the benefits have a positive and 

significant influence on the use of mobile banking services. In other words, trust is increasingly 

increasing. The use of mobile banking services, on the contrary, if the benefits decrease, the use of mobile 

banking services at the Faculty of Economics and Business, University of Warmadewa will decrease 

(Maichum, Parichatnon, & Peng, 2016). 

 

CONCLUSION 

Ease of Use, Trust, and Benefits simultaneously affects the Use of Mobile Banking Services at the 

Faculty of Economics and Business at Warmadewa University. Ease of Use, Trust, and Benefits partially 

influences the Use of Mobile Banking Services at the Faculty of Economics and Business, University of 

Warmadewa. 

Based on the results of the research analysis and the results of the discussion in the previous chapter, 
the conclusions of this study are as follows: 

1. Ease of use has a positive and significant effect on the level of use of mobile banking services at the 

Faculty of Economics and Business, University of Warmadewa. This shows that the better the ease of use 

in the University of Warmadewa Faculty of Economics and Business, the more it will increase the use of 

mobile banking services at the Faculty of Economics and Business of the University of Warmadewa. 

2. Trust has a positive and significant effect on the level of use of mobile banking services in the Faculty of 
Economics and Business, University of Warmadewa. This shows that the better the Trust in the Faculty 



 

International Journal of Environmental, Sustainability, and Social Sciences 

ISSN 2720-9644 (print); ISSN 2721-0871 (online) 

https://journalkeberlanjutan.com/index.php/ijesss 

45 
 

of Economics and Business at the University of Warmadewa, the more will increase the use of mobile 

banking services at the Faculty of Economics and Business at the University of Warmadewa. 

3. Benefits have a positive and significant effect on the level of use of mobile banking services at the Faculty 
of Economics and Business, University of Warmadewa. This shows that the better the Trust in the 

Faculty of Economics and Business at the University of Warmadewa, the more will increase the use of 

mobile banking services at the Faculty of Economics and Business at the University of Warmadewa 

4. Ease of use, trust, and benefits together affect the use of mobile banking services at the Faculty of 

Economics and Business, University of Warmadewa. This shows that the increase or decrease in ease of 

use, trust, and benefits will affect the increase and decrease in the use of mobile banking services at the 
Faculty of Economics and Business, Warmadewa University. 

 

REFERENCE 

Devaney, L. (2016). Good governance? Perceptions of accountability, transparency and effectiveness in Irish 

food risk governance. Food Policy, 62, 1–10. https://doi.org/10.1016/j.foodpol.2016.04.003 
Jawad, M., Al, K., & Al-, H. D. D. (2019). The Effect of Reforming the Banking System in Treating the 

Problem of Passive Savings in the Iraqi Economy for the Period 2003 – 2017. International Journal of 
Innovation, Creativity and Change, 9(2), 111–121. 

Jensen, M. C. (2005). Agency Cost Of Free Cash Flow, Corporate Finance, and Takeovers. SSRN Electronic 
Journal, 76(2), 323–329. https://doi.org/10.2139/ssrn.99580 

Kirchmaier, I., Prüfer, J., & Trautmann, S. T. (2018). Religion, moral attitudes and economic behavior. 

Journal of Economic Behavior and Organization, 148, 282–300. 
https://doi.org/10.1016/j.jebo.2018.02.022 

Maichum, K., Parichatnon, S., & Peng, K. C. (2016). Application of the extended theory of planned behavior 

model to investigate purchase intention of green products among Thai consumers. Sustainability 
(Switzerland), 8(10). https://doi.org/10.3390/su8101077 

Mohd, Z., Nor, M., Rameli, F., & Mat, Y. (2015). Fraud Schemes in the Banking Institutions : Prevention 

Measures to Avoid Severe Financial Loss. Procedia Economics and Finance, 28(April), 107–113. 

https://doi.org/10.1016/S2212-5671(15)01088-6 
Muttaqin, G. F., & Dharmayanti, R. (2017). Pengaruh Implementasi Total Quality Management Terhadap 

Kinerja Keuangan Dengan Kualitas Kinerja Sebagai Variabel Intervening. Jurnal Akuntansi, 19(1), 68. 

https://doi.org/10.24912/ja.v19i1.114 

Pangeran, P., & Salaunaung, D. (2017). Praktek Tata Kelola Dan Kepemilikan Institusional: Bukti Empiris 

Dari Sektor Industri Perbankan. Jurnal Akuntansi, 20(2), 216. https://doi.org/10.24912/ja.v20i2.55 

Priliandani, N. M. I., & Saputra, K. A. K. (2019). Pengaruh Norma Subjektif Dan Sosialisasi Perpajakan 
Terhadap Kepatuhan Wajib Pajak Hotel Dan Restoran. Krisna: Kumpulan Riset Akuntansi, 11(1), 13–25. 

Saputra, K. A. K., Ekajayanti, L. G. P. S., & Anggiriawan, P. B. (2018). Kompetensi Sumber Daya Manusia 

Dan Sikap Love Of Money Dalam Pengelolaan Keuangan Usaha Mikro Kecil Menengah (UMKM). Jurnal 
Reviu Akuntansi Dan Keuangan, 8(2), 135–146. https://doi.org/10.22219/jrak.v8i 

Saputra, K. A. K., Subroto, B., Rahman, A. F., & Saraswati, E. (2020). Issues of morality and whistleblowing 

in short prevention accounting. International Journal of Innovation, Creativity and Change, 12(3), 77–88. 
Saputra, K. A. K., Trisnadewi, A. A. A. E., Anggiriawan, P. B., & Kawisana, P. G. W. P. (2019). Kebangkrutan 

Lembaga Perkreditan Desa (Lpd) Berdasarkan Analisis Berbagai Faktor. Jurnal Ilmiah Akuntansi, 4(1), 

1–23. https://doi.org/10.23887/jia.v4i1.17250 

Shabrina, Z., Yuliati, L. N., & Simanjuntak, M. (2018). The Effects Of Religiousity , Pricing And Corporate 

Image On The Attitude And The Intention To Use Sharia Micro Financing. Indonesian Journal of 
Business and Entrepreneurship, 4(2), 197–206. 

Shafii, Z., Ali, N. A. M., & Kasim, N. (2014). Shariah Audit in Islamic Banks: An Insight to the Future 
Shariah Auditor Labour Market in Malaysia. Procedia - Social and Behavioral Sciences, 145, 158–172. 

https://doi.org/10.1016/j.sbspro.2014.06.023 

Sheeran, P., & Orbell, S. (1999). Augmenting the theory of planned behavior: Roles for anticipated regret and 

descriptive norms. Journal of Applied Social Psychology, 29(10), 2107–2142. 

https://doi.org/10.1111/j.1559-1816.1999.tb02298.x 

Siti-Nabiha, A. K., Azhar, Z., & Ali-Mokhtar, M. A. (2018). Management control for microfinance: An 
examination of the belief system of a Malaysian microfinance provider. Asian Academy of Management 
Journal of Accounting and Finance, 14(1), 185–208. https://doi.org/10.21315/aamjaf2018.14.1.8 

Thanitcul, S., & Srinopnikom, T. (2019). Monetary penalties: An empirical study on the enforcement of thai 

insider trading sanctions. Kasetsart Journal of Social Sciences, 40(3), 635–641. 

https://doi.org/10.1016/j.kjss.2018.01.013 

Tran, Q. T. (2019). Corruption, agency costs and dividend policy: International evidence. Quarterly Review of 
Economics and Finance. https://doi.org/10.1016/j.qref.2019.09.010 

Yousaf, M., Ihsan, F., & Ellahi, A. (2016). Exploring the impact of good governance on citizens’ trust in 

Pakistan. Government Information Quarterly, 33(1), 200–209. 

https://doi.org/10.1016/j.giq.2015.06.001 

 


