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INTRODUCTION 
Green Economy has a positive impact on all economic sectors in Indonesia. First, the energy 

sector is transforming with increased use of renewable energy resources, such as geothermal and 
solar power, which helps reduce carbon emissions (Cho et al., 2020). In the agricultural sector, 
sustainable and organic farming practices stimulate economic growth while maintaining 
environmental sustainability. The tourism industry also benefits from adopting environmentally 
friendly practices, such as waste management and sustainable property development, increasing the 
attractiveness of tourist destinations (Saputra et al., 2023). In the manufacturing sector, clean 
technology innovations are emerging that reduce the negative impact of production on the 
environment. In addition, the transportation sector is experiencing changes with the push towards 
sustainable transportation and vehicle electrification (Chung, 2020). Overall, the Green Economy 
promotes sustainable economic growth, creates new jobs, increases efficiency, and reduces the risk 
of adverse environmental impacts. Commitment to a green economy can also increase Indonesia's 
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The implementation of the Green Economy in MSMEs in Karangasem, Bali, 
highlights dedication to sustainable development and environmental 
preservation. Many MSMEs in the region adhere to environmentally friendly 
practices, such as the use of sustainable materials and technology. In the tourism 
sector, for example, the business world focuses on environmentally friendly 
tourism with effective waste management and the use of renewable energy. 
Likewise, agricultural MSMEs are turning to organic methods to minimize the 
use of harmful chemicals. Government training and mentoring programs support 
these environmentally friendly practices. in Tenganan Village, the Ata craftsmen 
group exemplifies this approach. Known for their expertise with the roots of the 
Ata plant, the artisans uphold traditional methods while adapting to modern 
trends. Although the production process is environmentally friendly, the Ata tree 
trunks used as raw materials cannot be cultivated, and greater awareness of 
Green Economy principles is needed among partners. the service team is 
committed to educating these craftsmen about Green Economy practices to 
increase productivity and economic sustainability. In addition, although 
craftsmen currently use simple ledgers for financial recording, they lack detailed 
cost accounting for raw materials and operations. Introducing financial reporting 
that is aligned with Green Economy principles will improve accountability and 
financial management. With the existence of 15 independent Ata craft groups in 
Tenganan Village, the establishment of an integrated supervisory body can 
further support the integration of Green Economy practices and overall business 
efficiency. 
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global competitiveness, accommodating international market demands and increasingly paying 
attention to sustainable business practices (Watto et al., 2020). 

The green economy has a positive impact on Indonesia's MSME sector. Sustainable practices, 
such as using environmentally friendly materials and energy-efficient production, can increase 
competitiveness and market access for MSMEs (Kijkasiwat & Phuensane, 2020). Environmental 
initiatives can also open up new opportunities in the green economy sector, such as producing 
environmentally friendly goods or providing sustainability consulting services. In addition, 
government support programs for sustainable training and certification for MSMEs can strengthen 
their capacity. Overall, the Green Economy encourages the growth and sustainability of MSMEs, 
creating new opportunities in an economic context that is increasingly environmentally conscious 
(Veronica et al., 2020). 

Implementing a Green Economy in MSMEs in Karangasem, Bali, reflects a commitment to 
sustainable development and environmental preservation. Many MSMEs in this area adopt 
sustainable practices, including environmentally friendly materials and green technologies (Hou et 
al., 2019). For example, businesses in the tourism sector support eco-friendly tourism with good 
waste management and the use of renewable energy. In addition, MSMEs in the agricultural sector 
are starting to apply organic methods to reduce the use of dangerous chemicals. Training and 
mentoring programs from the government and related institutions also help MSMEs adopt Green 
Economy practices (Alhadid & Abu-Rumman, 2014). Thus, the application of the Green Economy to 
MSMEs in Karangasem not only supports local economic growth but also preserves environmental 
sustainability (Wang & Juo, 2021). 

Green Economy, Sustainable Development Goals (SDGs). with Warmadewa University This 
green economy can also be interpreted as producing low or no carbon dioxide emissions to the 
environment, saving natural resources and being socially just (Calderon-Monge & Ribeiro-Soriano, 
2023). A green economy is a low-carbon, resource and socially inclusive economy. In a green 
economy, job and income growth is driven by public and private investment in a wide range of 
economic activities, infrastructure, and assets that enable reduced carbon emissions and pollution, 
increased energy and resource efficiency, and prevented loss of biodiversity and ecosystem services 
(Li et al., 2020). The difference between the green economy and other economic ideas is the direct 
valuation of natural capital and ecological services as economic value and cost accounting in which 
costs realized to society can be traced back and calculated as liabilities, an entity that does not harm 
or ignore assets (Calderon-Monge & Ribeiro -Soriano, 2023; Shah et al., 2022). 

Ata Crafts. This Ata craft was first known in Tenganan Pegringsingan Village, Manggis 
District, Karangasem Regency, as shields for the Megeret Pandan tradition or Pandan War (Mekare-
Kare tradition). This tradition is thought to have existed since Tenganan Pegringsingan Village was 
founded around the X and XI centuries AD. This tradition was born to honor Dewa Indra as the God 
of War, a belief of the people of Tenganan Pegringsingan Village. In battle, they will always carry a 
shield or shield (a local term called taming), using strong and flexible material to withstand attacks, 
namely woven ata nails. Incidentally, this data nail material grows wild in the gardens and forests 
of Tenganan Pegringsingan Village. Apart from taming, several Ata crafts still existed at that time, 
namely Ingke Ati Ata (as a place for canning or offerings) and Wanci (as a place for sedan or betel 
nut). This is the first form of Ata craft that has existed since around the X. 

Partner Problems. Looking at the environmentally friendly production process and using 
natural materials, partners do not yet know about implementing the Green Economy in their 
business. This affirms the service team's commitment to Green Economy outreach for Mr. Nyoman 
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Giri Arta's business. Of course, it is hoped to increase business productivity and improve the 
partners' economies. Then, regarding financial reporting from partner businesses, Mr. Nyoman said 
that he only made simple records of how much money came in and went out through a simple cash 
notebook without calculating raw material costs, operational costs and so on. This is an additional 
innovation for the service team to provide understanding regarding financial reporting 
accountability and is added to the Green Economy approach so that partner business accountability 
reporting becomes better. There are 15 groups of ata craftsmen in Tenganan village. However, in 
producing and selling their products, this group of ata craftsmen is independent; no official 
organization/association oversees all groups of ata craftsmen in Tenganan Village. 
 
METHODS 

There are several stages in implementing this service, including 1) Observation and interview 
methods to obtain accurate data for reflection material; observations are carried out on the target 
audience/students using direct observation and interview methods. The first observation was 
carried out shortly before the service was carried out, and training sessions were given by providing 
verbal counseling regarding the extent of the artisans's understanding of the green economy and its 
implementation. In the future, if the program has been implemented, follow-up observations and 
interviews will be held to obtain follow-up information on activities from the results of the 
observations. 2) Lecture Method: This lecture method is carried out by delivering material regarding 
the accountability of MSME financial reports directly or orally. 3) Mentoring, the method used to 
achieve the goals formulated in advance, is the discussion and practice method. Combining these 
two methods is expected to increase the public's understanding and skills regarding the green 
economy and accountability of MSME financial reports. 
 
RESULTS AND DISCUSSION 

Based on the problems partners face, the solution provided by the service team is to provide 
intensive socialization regarding the Green Economy concept, including its application in 
accounting and business management, so that partners can sustainably optimize their business 
potential. By providing training and mentoring, partners can learn to apply Green Economy 
principles in accounting and production to increase the added value of their products and the 
competitiveness of their businesses. ata woven artisans with knowledge of the Green Economy 
concept (Calderon-Monge & Ribeiro-Soriano, 2023). Through this training, artisans will understand 
how to apply Green Economy principles in production, from selecting raw materials to 
manufacturing techniques. Thus, the woven ata products produced not only have high aesthetic 
value but are also environmentally friendly and sustainable, so they can attract consumers who are 
increasingly concerned about environmental issues (Hussain et al., 2019). 

Through training in making financial reports, service partners will be given an in-depth 
understanding of making good and correct financial reports. They will know the potential for village 
economic development, especially in the ata woven sector. This training aims to increase the capacity 
of service partners in managing BUMDes finances so that the resulting financial reports can be the 
basis for making strategic decisions for developing data-weaving businesses and the village 
economy (Tóth et al., 2021). 

Tenganan Dauh Tukad village, with its rich data-weaving tradition, has excellent potential to 
develop the local economy. However, artisans often need help managing their business finances and 
marketing their products effectively. Socialization regarding the Green Economy and training in 
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preparing financial reports aims to empower artisans to manage their businesses more 
independently and sustainably (Hamimah et al., 2022). With a better understanding of Green 
Economy principles, artisans are expected to be able to produce products that are environmentally 
friendly and have high added value while preserving village culture and the environment. 
Improving the welfare of the people of Tenganan Dauh Tukad Village is one of the main objectives 
of this community service activity. Artisans can increase their income through socialization about 
the Green Economy and training in making financial reports. With sound financial reports, 
craftspeople can identify business development potential, access funding sources, and make more 
informed business decisions. Applying Green Economy principles can also open up new, broader 
market opportunities, both at home and abroad (Manurung et al., 2022). 

Social and Environmental Impacts: (1) Increased environmental awareness: Green Economy 
socialization is expected to increase artisans's awareness of the importance of protecting the 
environment in the woven ata production process. This can encourage using sustainable natural raw 
materials and reduce production waste. (2). Strengthening social networks: Through outreach and 
training activities, artisans can share knowledge and experience, thereby forming a solid social 
network. This network can be a source of support, inspiration, and information for artisans 
developing their businesses. (3). Improved quality of life: With increased income and welfare, it is 
hoped that artisans' quality of life will increase. They can better fulfill their basic needs and have the 
opportunity to develop their own and their family's potential. (4). Cultural preservation: 
Empowerment activities that focus on developing woven products or indirectly help preserve the 
culture and traditions of the people of Tenganan Dauh Tukad Village.  

Community service that focuses on developing the skills of ata woven artisans in Tenganan 
Dauh Tukad Village can have a very positive impact. Through training and mentoring, the quality 
of woven ata products can be improved, productivity can be increased, and market reach can be 
expanded. This will have an impact on increasing the income of artisans, family welfare, and 
preserving local culture. The success of this service is highly dependent on active community 
involvement, relevant quality training, support from various parties, and cross-sector collaboration. 
Thus, this service economically benefits artisans and contributes to sustainable village development. 
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Figure 1. Service activities at Ata Craftsmen 
 
CONCLUSION 

Community service to Ata woven artisans in Tenganan Dauh Tukad Village has increased 
awareness of the importance of Green Economy principles in Ata woven production. Through 
training and mentoring, product quality increases significantly so that they can compete in the 
broader market. Apart from that, this program has also succeeded in increasing artisans' production 
efficiency and income and contributing to cultural and environmental preservation. In this way, the 
welfare of village communities increases. For the sustainability of this program, it is necessary to 
strengthen institutions, diversify products, develop export markets, utilize information technology, 
and increase human resource capacity. Tenganan Dauh Tukad Village hopes to become an example 
for other villages in developing sustainable and value-added handicraft businesses. 
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